
Code: 17E00207 
 

MBA II Semester Supplementary Examinations August 2021 
BUSINESS COMMUNICATION 

(For students admitted in 2017, 2018 & 2019 only) 
 

Time: 3 hours                                                                                                           Max. Marks: 60 
 

All questions carry equal marks 
***** 

SECTION – A 
(Answer the following: 05 X 10 = 50 Marks) 

 

1 (a) What are the differences between formal and informal communication? 
 (b) State the benefits of upward and downward communication. 

OR 
2 (a) Discuss the scope of communication. 
 (b) Explain about formal communication. 
   
3 (a) Differentiate verbal and non-verbal communication. 
 (b) Explain the terms Kinesics & Proxemics. 

OR 
4 (a) Write about the significance of body language. 
 (b) State the limitations of verbal communication. 
   
5 (a) Explain about assertive communication. 
 (b) Discuss the role of motivation in effective communication. 

OR 
6 (a) What are the characteristics of passive-aggressive communication? 
 (b) State the need and significance of interpersonal communication. 
   
7 (a) List down the types of barriers in communication. 
 (b) Mention few technological advancement in business communication. 

OR 
8 (a) Explain the physical barriers in communication. 
 (b) What are the different types of listening? 
   
9 (a) What is a formal report? Give examples. 
 (b) Discuss different interview techniques. 

OR 
10 (a) Discuss about the types of business letters. 
 (b) What are communication etiquettes? 
   

SECTION – B 
(Compulsory question, 01 X 10 = 10 Marks) 

11  Case Study: 
  “Communication is necessary to business as the blood stream is to a person” – Discuss. 

 
***** 



Code: 17E00207 
 

MBA & MBA (Finance) II Semester Regular & Supplementary Examinations November 2020 
BUSINESS COMMUNICATION 

(For students admitted in 2017, 2018 & 2019 only) 
 

Time: 3 hours                                                                                                           Max. Marks: 60 
 

All questions carry equal marks 
***** 

SECTION – A 
(Answer the following: 05 X 10 = 50 Marks) 

 

1 (a) Explain the significance of communication. 
 (b) Write a note on informal communication. 

OR 
2 (a) Explain 7C’s of communication. 
 (b) List down the objectives of business communication. 
   
3 (a) What are the advantages of oral communication? 
 (b) Explain the terms time language and hepatics. 

OR 
4 (a) What are the characteristics of written communication? 
 (b) Write a brief note on sign language. 
   
5 (a) Discuss the elements of interpersonal communication. 
 (b) State the importance of interpersonal communication in an organization. 

OR 
6 (a) Define emotion. Explain its role in communication. 
 (b) State the features of aggressive communication style. 
   
7 (a) What are the psychological barriers in communication? 
 (b) List down the ways to overcome barriers of communication. 

OR 
8 (a) Explain the technological barriers of communication. 
 (b) Write a brief note on effective listening. 
   
9 (a) Write down the steps in report writing. 
 (b) What are cover letters and sales letters? 

OR 
10 (a) State the essentials of a business letter. 
 (b) What are the Do’s and Don’ts in an interview? 
   

SECTION – B 
(Compulsory question, 01 X 10 = 10 Marks) 

11  Case Study: 
  Describe emotional intelligence. In what situations would you be more likely to communicate 

emotions through electronic means rather than in person? Justify your answer. 
 

***** 



Code: 17E00207 
 
MBA & MBA (Finance) II Semester Supplementary Examinations January/February 2020 

BUSINESS COMMUNICATION 
(For students admitted in 2017 & 2018 only) 

 

Time: 3 hours                                                                                                           Max. Marks: 60 
 

All questions carry equal marks 
***** 

SECTION – A 
(Answer the following: 05 X 10 = 50 Marks) 

 

1  Write about the significance and scope of business communication. 
OR 

2  Explain the importance of horizontal and vertical channels of communication. 
   
3  Write the characteristics, significance, advantages and limitations of written communication. 

OR 
4  Briefly explain the advantages and limitations of non-verbal communication. 
   
5  Explain interpersonal communication with examples. 

OR 
6  Explain the role of emotion in interpersonal communication. 
   
7  Discuss differernt types of communication barriers. 

OR 
8  Explain socio-psychological barriers in detail. 
   
9  Explain different layouts of business letters with suitable examples. 

OR 
10  Describe in detail different communication etiquettes. 
   

 

SECTION – B 
(Compulsory question, 01 X 10 = 10 Marks) 

11  Case Study: 
  Motilal & Co., a leading garment manufacturing and exporting firm has received a letter of 

complaint from one of its U.K clients stating that none of the materials received recently were 
properly folded and ironed. Further the client indicated their dissatisfaction and decline to further 
continue with the business tie-up in the future. The client is in the most important and profitable 
list of customers for Motilal & Co. 

  Questions: 
 (a) Draft a letter to the U.U client, pacifying them and assuring the best of services in the future. 
 (b) Also prepare an internal communication to the manager of the concerned department asking for 

an immediate explanation. 
 

***** 



Code: 17E00207 
 

MBA & MBA (Finance) II Semester Regular & Supplementary Examinations June 2019 
BUSINESS COMMUNICATION 

(For students admitted in 2017 & 2018 only) 
 

Time: 3 hours                                                                                                           Max. Marks: 60 
 

All questions carry equal marks 
***** 

SECTION – A 
(Answer the following: 05 X 10 = 50 Marks) 

 

1  Define communication. Explain the essentials of good communication. 
OR 

2  Write the difference between formal and informal communication. 
   
3  Outline the guidelines for Kinesics Proxemics, Time language and Haptics. 

OR 
4  Explain in detail verbal and non-verbal communication. 
   
5  Explain managing motivation to influence interpersonal communication. 

OR 
6  Discuss about the styles of communication. 
   
7  What is the importance of listening in communication? Write about the principles of effective 

listening. 
OR 

8  What is Barrier to communication and how to overcome the Barriers of communication? 
   
9  What are the different types of business letters? Give a draft of any one of them. 

OR 
10  Explain how to write an effective letters. 

 
SECTION – B 

(Compulsory question, 01 X 10 = 10 Marks) 
11  Case Study: 
     A German junior executive, Michael, working in a computer graphics company, was unaware 

that he was making his team angry. They thought he behaved arrogantly and he seemed to thick 
he was better than they were. He was up for a promotion, but unfortunately no one wanted to 
work with him, nor recommend him. 
   That’s when the company called the manager to see whether Michael was even aware of the 
feelings of his team. When the manger talked to him, he didn’t understand why people around 
him weren’t as friendly as he expected them to be. So, the manager first had to identify the 
inconsistencies in the communicative patterns of Michael and what attitudes he showed and why 
he was annoying people in order that corrective measures can be taken.  

  Question: 
  Imagine that you are the manager and present how you would see that Michael improves his 

communication. 
 

***** 



 Code: 14E00106 
 

MBA I Semester Regular & Supplementary Examinations December/January 2016/2017 
BUSINESS COMMUNICATION 

(For students admitted in 2014, 2015 & 2016 only) 
Time: 3 hours                                        Max. Marks: 60 

All questions carry equal marks 
***** 

SECTION – A 
          Answer the following: (05 X 10 = 50 Marks) 

 

1  Discuss the process and dimensions of communication. 
OR 

2  Identify the merits and demerits of informal communication, its uses and the ways to control it. 
   

3  Explain the importance of body language with examples. 
OR 

4  Discuss the procedure to write a letter to convey good news and bad news. 
   

5  Explain the importance of transactional analysis for communication between senior and junior 
employees. 

OR 
6  Describe the communication styles and their implications. 
   

7  Identify the barriers of communication and the ways to overcome them. 
OR 

8  Explain the types of listening and suggest for effective listening. 
   

9  How do you prepare unsolicited business proposal report? 
OR 

10  Discuss communication etiquette to be followed in an organization with employees from Asia and USA. 
   

SECTION – B 
                                                      (Compulsory Question)                        01 X 10 = 10 Marks 

11  Case study: 
  Message composition: Creating sentences 

   Suppose that end-of-term frustrations have produced this e-mail message to Professor Anne Brewer 
from a student who believes he should have received a B in his accounting class. If this message were 
recast into three or four clear sentences, the teacher might be more receptive to the student’s 
argument. Rewrite the message to show how you would improve it: 
   I think that I was unfairly awarded a C in your accounting class this term and I am asking you to 
change the grade to a B. It was a difficult term, I don’t get any money from home and I have to work 
mornings at the Pancake House (as a cook), so I had to rush to make your class and those two times 
that I missed class were because they wouldn’t let me off work because of special events at the 
Pancake House (unlike some other students who just take off when they choose). On the midterm 
examination, I originally got a 75 percent, but you said in class that there were two different ways to 
answer the third question and that you would change the grades of students who used the “optimal 
cost” method and had been counted off 6 points for doing this. I don’t think that you took this into 
account, because I got 80 percent on the final, which is clearly a B. Anyway, whatever you decide, I 
just want to tell you that I really enjoyed this class and I thank you for making accounting so interesting. 

  
***** 



 Code: 14E00106 
 
 

MBA I Semester Regular & Supplementary Examinations December/January 2015/2016 
BUSINESS COMMUNICATION 

(For students admitted in 2014 & 2015 only) 
 

Time: 3 hours                                                    Max. Marks: 60 
All questions carry equal marks 

***** 
SECTION – A 

          Answer the following: (05 X 10 = 50 Marks)   

1  Explain the process of communication in detail. What are the different functions of business communication? 
OR 

2  Explain the concept of Grapevine communication. 
   
3  What are the characteristics of written communication? Explain the advantages and limitations of written 

communication. 
OR 

4  Explain about: (a) Body language.     (b) Sign language.    (iii) Time language and haptics. 
   
5  Write a note on Johari window. 

OR 
6  Enumerate the motivation theories to influence interpersonal communication. 
   
7  What are different tools and techniques to overcome communication barriers? 

OR 
8  Explain different types of listening. 
   
9  Write short note on: (a) Formal reports.     (b) Layout of business letters. 

OR 
10  Write brief note on interview techniques and communication etiquette. 

   
   

SECTION – B 
                                                           (Compulsory Question)                              01 X 10 = 10 Marks 

11  Case study: 
  A young gorgeous woman is standing in front of her apartment window dancing to the 1970s tune, “All Right 

Now” by the one-hit band free. Across the street a young man looks out of his apartment window and notices 
her. He moves closer to the window, taking interest. She cranks up the volume and continues dancing, looking 
out the window at the fellow, who smiles hopefully and waves meekly. He kisses the bottle and excitedly says, 
“Yesss”. Then, he gazes around his apartment and realizes that it is a mes. “No!” he exclaims in a worried 
tone of voice. 
     Frantically, he does his best to quickly clean up the place, stuffing papers under the sofa and putting old 
food back in the refrigerator, he slips on a black shirt, slicks back his hair, sniffs his armpit, and lets out an 
excited, “Yeahhh!” in eager anticipation of entertaining the young lady. He goes back to the window and sees 
the woman still dancing away. He points to his watch, as if to say “Com on. It is getting late”. As the just 
continues dancing, he looks confused. Then a look of sudden insight appears on his face, “Five”, he says to 
himself. He turns on his radio and it too is playing “All Right Now”. The man goes to his window and starts 
dancing as he watches his lady friend continue stepping. “Five, yeath”, he says as he makes the “okay” sign 
with his thumb and forefinger. He waves again. Everyone in the apartment building is dancing by their window 
to “All Right Now”. A super appears on the screen: “Are you on the right wavelength?” 

  Questions: 
 (a) What is non-verbal communication? Why do you suppose that this commercial relies primarily on nonverbal 

communication between a man and gorgeous woman? What types of non-verbal communication are being 
used in this case? 

 (b) Would any of the non-verbal communications in this spot (ad) not work well in another culture? 
 (c) What role that music play in this spot? Who is the target market? 

  

***** 



 
Code: 14E00106 
                                                                                                                                

MBA I Semester Supplementary Examinations August 2015  

BUSINESS COMMUNICATION 
(For students admitted in 2014 only) 

 
Time: 3 hours                      Max. Marks: 60 
 

All questions carry equal marks 
***** 

SECTION – A 
Answer the following: (05 X 10 = 50 Marks) 

1  Brief out various channels of communication. 
                                                            (OR) 
2  List out the 7Cs of communication and brief out. 
   
3  Write short notes on: (a) Body language and Para language. 

                                  (b) Touch language and Space language. 
                                                            (OR) 
4  Brief out various types of oral and written communication. 
   
5  Explain various types of communication models. 
                                                            (OR) 
6  Brief out different styles of communication. 
   
7  Explain various types of barriers in communication. 
                                                            (OR) 
8  Discuss about various styles of listening and tips for effective listening. 
   
9  What are the main steps involved in report preparation? 
                                                            (OR) 

10  Explain different techniques of attending interviews. 

   
  SECTION – B 

                                                     (Compulsory Question)                      01 X 10 = 10 Marks 
11  Case study: 
  As the head of institution prepare a progress report on the construction of new computer centre at 

the institute. 
 

***** 



 
Code: 14E00106 
                                                                                                                                

MBA I Semester Regular Examinations February/March 2015  
BUSINESS COMMUNICATION 

(For students admitted in 2014 only) 
Time: 3 hours                      Max. Marks: 60 

All questions carry equal marks 
***** 

SECTION – A 
Answer the following: (05 X 10 = 50 Marks) 

1  What do you understand by communication? Why is it important in business communication? 
                                                                      (OR) 
2  Explain the characteristics and process of communication. 
   
3  On the basis of medium, what are the types of communication? 
                                                                      (OR) 
4  Discuss the various aspects of body language that affect communication. 
   
5  What do you understand by interpersonal communication? Why is it important? 
                                                                      (OR) 
6  Write short notes on: (i) Importance of grapevine.  (ii) Mass communication media. 
   
7  What is communication barriers? What are the major types of barriers affecting communication? 
                                                                      (OR) 
8  What are the ways to overcome communications barriers? 
   
9  What are the different layouts of business letters? 
                                                                      (OR) 

10  Discuss the ways in which someone can start a presentation in meetings. 
   
  SECTION – B 

                                                     (Compulsory Question)                      01 X 10 = 10 Marks 
11  Case study: 
  As the head of marketing research team prepare a report informing the management about the 

feasibility of launching a new brand laptops. 
 

***** 


